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QUESTIONS  

ANSWERED  

IN THIS REPORT 

Which are the largest online retailers worldwide by officially reported sales in 2015?  

What are the market shares of the worldɅs largest online retailers?  

Which companies dominate the online shopping landscape in advanced and emerging markets?  

What are the most popular E -Commerce websites worldwide?  

How do international and local E -Commerce websites rank in various countries?  

SECONDARY MARKET 

RESEARCH 

Our reports are exclusively based on secondary market research. Our researchers derive 

information and data from a  variety of reliable published sources and compile the data into 

understandable and easy -to -use formats.  
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AMAZON REMAINS AHEAD  OF COMPETITION IN GLOBAL B2C E-COMMERCE 

 

 

  

 

The global growth of B2C E -Commerce attracts online pure -play retailers, 

multichannel merchants and marketplace operators who compete for a share of online 

shoppersɅ spending. Despite fierce competition, Amazon.com remains the global leader of 

online retail, with an 8% share of global B2C E -Commerce product sales in 2015, according 

to the yStats.com rese arch. AmazonɅs global revenues of nearly USD 80 billion outstrip the 

sales of China-based JD.com, who ranked second, by a factor of three. Overall, the global 

top five features two U.S. -based and two China -based companies and one company from 

Europe. Combi ned, they accounted for 14% of global online retail sales in 2015.  

 

Besides online and store -based retailers, online marketplaces are also popular online 

shopping destinations. In fact, a 2015 survey cited in the yStats.com report showed that on 

a global average, online consumers were more likely to purchase from marketplaces than 

from retailersɅ websites, to the advantage of marketplace operators such as eBay, Alibaba 

and Rakuten. Another market trend that the largest global E -Commerce companies benefit 

fr om is the rise of cross -border online retail. In search for better deals and a wider product 

range, online shoppers worldwide increasingly explore out -of -country offerings, driving up 

the website traffic of Aliexpress.com, eBay.com and Amazon.com.  

 

Nevert heless, the position of local and regional players is also strong in many 

markets. For example, in India, Flipkart and Snapdeal are the major rivals of Amazon; in 

Poland, Allegro has a solid two -digit market share; and in the Middle East, Souq.com is the 

definitive leader of online retail in the UAE and Saudi Arabia. More regional and country 

insights are disclosed in the yStats.com report.  
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GLOBAL DEVELOPMENTS 
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% Year-on-Year Change, 2015 
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ASIA-PACIFIC 

 

3.1 ADVANCED MARKETS 
 

3.1.1 JAPAN 
Á Top 15 Retail Websites, by Total Unique Visitors, in millions, October 2014  

 

3.1.2 SOUTH KOREA 
Á Overview of Top 10 Local E-Commerce Websites, by Website Rank, October 2015  

 

3.1.3. AUSTRALIA 
Á Top 10 Online Retail Websites, by Weekly Visits, in millions, September 2015  

 

3.1.4. NEW ZEALAND 
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3.2. EMERGING MARKETS 

 

3.2.1 CHINA  
Á B2C E-Commerce Player Overview, September 2015  

Á B2C E-Commerce Sales of Top 5 B2C E-Commerce Companies by Market Share, in CNY billion, 2014  
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Á E-Commerce Brand Awareness, in % of Online Shoppers, 2014  

 

3.2.2 TAIWAN  
Á Top 10 Local E-Commerce Websites, by Website Rank, incl. Website Visits, Time Spent on Website, Page 

Views and Bounce Rate, August 2015  
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3.2. EMERGING MARKETS (Cont.) 
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3.2. EMERGING MARKETS (Cont.) 
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Á Overview of E -Commerce Players, November 2015  
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EUROPE  
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Á B2C E-Commerce Players Overview, February 2016  
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4.1.8 SWEDEN 
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Á Top 15 Online Shops, by Sales, in EUR million, 2014  

 

 

 

 

 

4 

TOP PLAYERS IN GLOBAL B2C E-COMMERCE MARKET 2016 

 

 

TABLE OF CONTENTS (3 OF 7) 

3 



 

7 
 

7 

 

 

 

 

 

EUROPE (Cont.) 
 

4.2 EMERGING MARKETS 

4.2.1 RUSSIA 
Á B2C E-Commerce Players Overview, December 2015  

Á Top 10 Online Shops Purchased from, in % of Online Shoppers, 2014 & 2015  

Á Top 20 Online Shops, Ranked by Sales, incl. E-Commerce Sales, in RUB billion, Number of Orders, in 
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4.2.2 POLAND  

 
Á E-Commerce Player Overview, December 2015  

Á Top 5 Most Recognized E-Commerce Websites, in % Internet Users, April 2015  
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Á B2C E-Commerce Players Overview, January  2016 
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4.2.6 UKRAINE 
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2014 
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Á Top 10 Most Visited E -Commerce websi tes, by in % Internet Users, September 2015  

 

4.2.8 HUNGARY  

 
Á Top 15 E-Commerce Websites, by Website Rank, incl. Website Type and Website Visits, November 2015  

 

4.2.9 BELARUS 
Á Top 10 E-Commerce Websites by Website Rank, January 2016  
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6.4. COLOMBIA  
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6.6. PERU 
Á Top 10 E-Commerce Websites, by Number of Unique Visitors, in thousands, January 2015  
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MIDDLE EAST & AFRICA 
 

7.1. UAE 
Á B2C E-Commerce Players Overview, April 2016  

Á Top 10 Brands in the UAE, incl. Two E -Commerce Companies, in % of Residents, 2015  

Á Market Share of Top 3 B2C E-Commerce Companies, in %, 2014 & 2015  

Á Top 2 E-Commerce Websites Purchased From, in % of Online Shoppers, Q1 2015  

Á Top 10 E-Commerce Websites, by Website Rank, incl. Category, Website Visits, in millions, and UAEɅs Share 
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7.2. SAUDI ARABIA 
Á B2C E-Commerce Players Overview, April 2016  
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AFRICA 
 

8.1. SOUTH AFRICA 
Á B2C E-Commerce Players Overview, April 2016  

Á Top 10 E-Commerce Websites, by Website Rank, May 2016, incl. Category, Website Visits, in millions, April 
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8.2. NIGERIA 
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8.3. EGYPT 
Á Top 10 E-Commerce Websites, by Website Rank, May 2016, incl. Category, Website Visits, in millions, April 
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