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ABOUT YSTATS.COM

e Founded in 2005 and headquartered in Hamburg, Germany, yStats.com is one of the world's leading secondary market research companies.

e We are committed to providing the most up-to-date and objective data on Global B2C E-Commerce and Online Payment markets to sector-
leading companies worldwide.

e Our multilingual staff researches, gathers, filters and translates information from thousands of reputable sources to synthesize accurate and
timely reports in our areas of expertise, covering more than 100 countries and all global regions.

e Our market reports focus predominantly on online retail and payments, but also cover a broad range of related topics including M-Commerce,
Cross-Border E-Commerce, E-Commerce Delivery, Online Gaming and many others.

e Given our numerous citations in leading media sources and journals worldwide, including Forbes and the Wall Street Journal, we are considered
one of the most highly-reputed international secondary market research companies with an expertise in the areas of B2C E-Commerce and
Online Payment.
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GENERAL INFORMATION

PRODUCT DETAILS Title: Top Players in Global B2C E-Commerce Market 2016
Type of Product: Market Report
Category: B2C ECommerce
Covered Regions: Global
Covered Countries: Japan, South Korea, Australia, New Zealand, China, Taiwan, India,

Singapore, Indonesia, Malaysia, Thailand, Philippines, Vietnam,
Kazakhstan, UK, Germany, France, Spain, Italy, Netherlands, Belgium,
Sweden, Austria, Russia, Poland, Turkey, Greece, Czech Republic,
Ukraine, Rom ania, Hungary, Belarus, USA, Canada, Brazil, Mexico,
Argentina, Colombia, Chile, Peru, UAE, Saudi Arabia, Iran, Israel,
Kuwait, South Africa, Nigeria, Egypt, Morocco, Kenya

Language: English

Formats: PDF & PowerPoint

Number of Charts: 135
PRICES* Single User License: & 2450 (exc. VAT)

Site License: S 75 (exc. VA3)6

Global Site License: =3 4900 (exc. VAT)
QUESTIONS Which are the largest online retailers worldwide by officially reported sales in 2015?

What are the mar ket larpeatontine remifers he wor | dAs
ANSWERED | e tr | arge . .

Which companies dominate the online shopping landscape in advanced and emerging markets?
IN THIS REPORT What are the most popular E -Commerce websites worldwide?

How do international and local E -Commerce websites rank in various countries?

SECONDARY MARKET Our reports are exclusively based on secondary market research. Our researchers derive
RESEARCH information and data from a  variety of reliable published sources and compile the data into
understandable and easy -to-use formats.

ADVANTAGES Maximum Objectivity

Reliable Sources

Up-To-Date Analysis

Boardroom -Ready PowerPoint Presentations
Guidance For Strategic Company Decisions
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KEY FINDINGS

AMAZON REMAINS AHEAD OF COMPETITION IN GLOBAL B2C ECOMMERCE

The global growth of B2C E -Commerce attracts online pure -play retailers,
multichannel merchants and marketplace operators who compete for a share of online

shoppersA spending. Despite fierce competit]i
online retail, with an 8% share of global B2C E -Commerce product sales in 2015, according
to the yStats.comresear ch. AmazonAs gl obal revenues of

sales of China-based JD.com, who ranked second, by a factor of three. Overall, the global
top five features two U.S. -based and two China -based companies and one company from
Europe. Combi ned, they accounted for 14% of global online retail sales in 2015.

Besides online and store -based retailers, online marketplaces are also popular online
shopping destinations. In fact, a 2015 survey cited in the yStats.com report showed that on
a global average, online consumers were more likely to purchase from marketplaces than
from retailersA websites, to the advantage
and Rakuten. Another market trend that the largest global E  -Commerce companies benefit
from is the rise of cross -border online retail. In search for better deals and a wider product
range, online shoppers worldwide increasingly explore out  -of-country offerings, driving up
the website traffic of Aliexpress.com, eBay.com and Amazon.com.

Nevert heless, the position of local and regional players is also strong in many
markets. For example, in India, Flipkart and Snapdeal are the major rivals of Amazon; in
Poland, Allegro has a solid two -digit market share; and in the Middle East, Souqg.com is the
definitive leader of online retail in the UAE and Saudi Arabia. More regional and country
insights are disclosed in the yStats.com report.
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“Amazon” (16 mil.), “Cdiscount” (10 mil.) and “Fnac” (8 mil.) were
the three most visited E-Commerce websites in France in Q3 2015.
France: Top 15 E-Commerce Websites, by Average Monthly Unique Visitors, in thousands, Q3 2015
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