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Product Details 

Language: English 
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Prices 

Single User License: €    450 (excl. VAT) 

Site License: €    675 (excl. VAT) 

Global Site License: €    900 (excl. VAT) 

 

Questions Answered in This Report 

 

 What are the major facts and important news about Worldpay? 

 What are the online payment services offered by this company? 

 How much revenue does Worldpay generate from E-Commerce payments? 

 What major online sectors are covered by Worldpay’s payment services? 

 Which traditional and alternative online payment methods are supported by Worldpay? 
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E-Commerce payments is the fastest growing business segment of UK-based 

Worldpay 

 

Worldpay is a UK-based provider of multichannel merchant solutions in transaction 

processing and one of the largest acquirers worldwide. The online payment solutions to 

international businesses are provided by the company’s E-Commerce operating division. In 

the recent years, this division showed the highest revenue and profit growth of all 

Worldpay’s business units, increasing its share on total revenue to over 20% in the first half 

of 2014. Within E-Commerce, a number of different industries are served by Worldpay, 

including airlines, travel, digital content, online retail, video games and others. Online 

gambling has generated the highest gross profit growth within the E-Commerce division in 

2013, adding almost EUR 7 million, with clients such as William Hill, Betfair, Ladbrokes and 

others. 

Being a provider of point-of-sale, online and mobile payment processing solutions, the topic 

of omnichannel has recently been on Worldpay’s agenda. In late 2014, it acquired SecureNet 

Payment System, a US-based company specialized in multichannel commerce and launched 

Worldpay Total Mobile, an omnichannel payment service. The various online payment 

solutions, including services such as payment gateway, business analytics and reporting, 

multi-currency settlement, fraud and risk management are tailored to small and medium 

sized companies as well as larger businesses. 

Worldpay processes online payments worldwide with both credit cards and alternative 

payment methods on offer. Major cards are supported in over 130 countries, including 

international brands such as American Express, Discover, Maestro, MasterCard, Visa and 

others, but the company also supports local cards, such as Carte Bleue, Dankort, China 

UnionPay among others. Alternative payment methods likewise include global E-Wallets, 

such as PayPal, Paysafecard and V.me, but also a variety of popular local methods, for 

example, Przelewy24 in Poland, DineroMail in Mexico and Konbini in Japan. 

Key Findings  
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1. MANAGEMENT SUMMARY 

2. COMPANY OVERVIEW 

 Overview of Worldpay, May 2015 

3. REVENUES 

 

 Worldpay’s Financial Results, by Division, incl. E-Commerce, and Total, in GBP million, 2012 & 2013 

 Breakdown of Worldpay’s Revenue and Gross Profit, by Divisions, in %, 2013 

 Worldpay’s Financial Results, by Division, incl. E-Commerce, and Total, in GBP million, H1 2013 & H1 

2014 

 Breakdown of Worldpay’s Revenue and Gross Profit, by Divisions, in %, H1 2014 

 Non-Financial Performance of Worldpay’s E-Commerce Division, in millions, 2012 & 2013  

 Growth of Gross Profit in Worldpay’s E-Commerce Division, by Segment, in GBP million, 2013 
 

4. PAYMENT SERVICES OFFERED AND SECTORS COVERED 

 

 Online Payment Services Offered by Worldpay to SMEs, May 2015 

 Online Payment Services Offered by Worldpay to Larger Businesses, May 2015 

 E-Commerce Sectors Covered by Worldpay’s Services, May 2015 
 

5. PAYMENT METHODS OFFERED BY REGIONS AND COUNTRIES  

 

 Real-Time Hybrid Payment Methods Offered by Worldpay, May 2015 

 Delayed Hybrid Payment Methods Offered by Worldpay, May 2015 

 Real-Time Non-Hybrid Payment Methods Offered by Worldpay, May 2015  

 Other Payment Methods Offered by Worldpay, March 2015  

 Alternative Payment Methods Offered by Worldpay in Europe, by Selected Countries, May 2015 

 Alternative Payment Methods Offered by Worldpay in the Americas, by Selected Countries, May 2015  

 Alternative Payment Methods Offered by Worldpay in Asia-Pacific, by Selected Countries, May 2015  

 Alternative Payment Methods Offered by Worldpay in Africa, by Selected Countries, May 2015  
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Methodology 

General Methodology of Our Market Reports: 

 

 Our reports are compiled based on secondary market research. Secondary research is information gathered 

from previously published sources. Our reports are solely based on information and data acquired from national 

and international statistical offices, industry and trade associations, business reports, business and company 

databases, journals, company registries, news portals and many other reliable sources. By using various 

sources we ensure maximum objectivity for all obtained data. As a result, companies gain a precise and 

unbiased impression of the market situation.  

 Cross referencing of data is conducted in order to ensure validity and reliability. 

 The source of information and its release date are provided on every chart. It is possible that the information 

contained in one chart is derived from several sources. If this is the case, all sources are mentioned on the 

chart. 

 Our reports include text charts, pie charts, bar charts, rankings, line graphs and tables. Every chart contains an 

Action Title, which summarizes the main idea/finding of the chart and a Sub Title, which provides necessary 

information about the country, the topic, units or measures of currency, and the applicable time period(s) to 

which the data refers. With respect to rankings, it is possible that the summation of all categories amounts to 

more than 100%. In this case, multiple answers were possible, which is noted at the bottom of the chart. 

 Reports are comprised of the following elements, in the following order: Cover page, preface, table of contents, 

management summary (summarizing main information contained in each section of report) and report content 

(divided into sections and chapters). When available, we also include forecasts in our report content. These 

forecasts are not our own; they are published by reliable sources. Within Global and Regional reports, we 

include all major developed and emerging markets, ranked in order of importance by using evaluative criteria 

such as sales figures. 

 If available, additional information about the data collection, for example the time of survey and number of 

people surveyed, is provided in the form of a note. In some cases, the note (also) contains additional 

information needed to fully understand the contents of the respective data. 

 When providing information about amounts of money, local currencies are most often used. When referencing 

currency values in the Action Title, the EUR values are also provided in brackets. The conversions are always 

made using the average currency exchange rate for the respective time period. Should the currency figure be in 

the future, the average exchange rate of the past 12 months is used. 

 The reports include mainly data from the last 12 months prior to date of report publication. Exact publication 

dates are mentioned in every chart. 
 

Methodology of Our Worldpay Company Profile 2015: Online Payment Services: 

 

 This company profile is focused on online and mobile payment services provided by the company to merchants. 

 Following the Management Summary, the chapter with the general company overview was included. General 

company overview contains a brief profile of the company, featuring legal name, country of origin, year 

established, current headquarters, other office locations, website, business overview (services offered), 

revenue/financials, countries/regions of operations, selected clients. Moreover, recent important news about the 

company is presented.  

 The next chapter provides information about revenues of the company. 

 Afterwards, a description of payment services offered by the company and sectors covered with these services 

was included.  

 The last chapter provides an overview of payment methods offered by country and region. Countries are 

grouped by regions and presented in alphabetical order. 

 This profile is based mainly on data published in the previous twelve months. Whenever the information was 

obtained from company homepages with no exact date of last update being known, the month and year in 
which this information was accessed was included.  
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Frequently asked questions 
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Travis Witteveen 

Chief Operating Officer – Markets and Operations 

Avira GmbH: Leading European Software Company 

”As a company that operates on a global level, the 

research results that yStats.com provides 

represent significant added benefit for us. The 

comprehensive analyses are executed quickly  

and flexibly. Furthermore, they are a reliable 

resource for helping us to make strategic 

decisions.” 

 

Iris Stöckl 

Director Investor and Public Relations 

Wirecard AG: Leading E-Banking Company 

“The flexibility that yStats.com offers ensures that 

we always receive analyses, data and reports that 

match our needs. Fast, objective and to the point!” 

Steve Rotter 

Vice President of Marketing 

Brightcove, Inc.: Leading Online Video Company 

“yStats.com quickly and flexibly compiles the 

information we require. Regardless of whether we 

need local or transnational data, we always get 

the best results from yStats.com!” 

 

Dr. Marcus Ackermann 

Member of the Executive Board 

Bonprix: Leading Online Shopping Company 

“When we need the latest trends and statistics on 

the retail, homeshopping and e-commerce 

market, we turn to yStats.com. yStats.com turns 

the data into concise information that is objective 

and reliable. yStats.com delivers a cost-efficient 

and time saving research service for our 

company”  

Payment, Consulting, Internet & Technology, Retail, Finance and Other Companies 

 

Payment 

 Visa 

 MasterCard 

 Chase Paymentech 

 PayPal 

 Wirecard 

 Yandex.Money 

 Qiwi 

 Skrill 

 

 

 

Consulting 

 Boston Consulting Group 

 Deloitte 

 Bain & Company 

 Accenture 

 

 

Internet & Technology 

 Google 

 Amazon 

 eBay 

 Skype 

 Newegg 

 Avira 

 Digital River 

 First Data 

 Deutsche Telekom 

 1&1 

 Brightcove 

 

Finance 

 Goldman Sachs 

 Credit Suisse 

 Bank of America Merrill Lynch 

 Citigroup 

 

Retail 

 Apple 

 OTTO Group 

 Amway 

 Costco 

 Tchibo Direct 

 Diesel 

  Other 

 Nintendo 

 Bwin 

 Lego 

 Redbull 

 BASF 

 Beiersdof 

Quotes from our Clients 

Selected Clients 
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Report Publication Date Price (excl. VAT)* 
   

Ingenico Payment Services Company Profile 2015: Online 

Payment Services 
May 2015 €    450 

Adyen Company Profile 2015: Online Payment Services June 2015 €    450 

GlobalCollect (an Ingenico Group Company) Company 

Profile 2015: Online Payment Services 
June 2015 €    450 

Chase Paymentech Company Profile 2015: Online Payment 

Services 
June 2015 €    450 

DataCash (a MasterCard Company) Company Profile 2015: 

Online Payment Services 
June 2015 €    450 

Digital River World Payments Company Profile 2015: 

Online Payment Services 
June 2015 €    450 

CyberSource (a Visa Company) Company Profile 2015: 

Online Payment Services 
June 2015 €    450 

Wirecard Company Profile 2015: Online Payment Services June 2015 €    450 

Netbanx (an Optimal Payments Company) Company Profile 

2015: Online Payment Services 
June 2015 €    450 

   

Global Online Payment Methods: Full Year 2014 March 2015 € 2,450** 

Europe Online Payment Methods: Full Year 2014 March 2015 € 1,450** 

Asia-Pacific Online Payment Methods: Full Year 2014 March 2015 €    750** 

Latin America Online Payment Methods: Full Year 2014 March 2015 €    750** 

North America Online Payment Methods: Full Year 2014 March 2015 €    750** 

   

Global Mobile Payment Methods 2014 December 2014 € 1,950** 

   

   
*Single User License 
**Reflects Discounted Price 

  

Report Planned Date Price (excl. VAT) 

Company Profiles of 10 Leading Online Payment Service 

Providers 2015 
July 2015 € 2,950 

Published Related Reports 

Upcoming Related Reports 
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Report Order Form 
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Terms & Conditions 
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